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New Team :
upgrading

“We’ve gone HD in everything” says Andy Elliot,

View from h
theTop

Technical Director of Directors Cut Films Manning and Andy Nicholson, had left Crow TV
to set up their own facility. | simply said ‘Why o :
Directors Cut Films started in 1999, providing not join us instead?’ and they did, as Mlxmg __—|,|
off-line and then on-line facilities. The business shareholders and directors”. H
gathered momentum and it was not long before Andy continues “Competition and technology ROOITI.S promotlng
they added audio finishing facilities too. “Today are the two factors that drive the business Scottish talent
our audio facilities are amongst the very best in forward. We recognised the need to go HD if
central London. We then needed to upgrade the we were to stay ahead of the game.
editing side of things to HD and add dedicated As always the latest technology comes at Universal _f
colour grading facilities to make the total a price. That's when we started to talk to
package as strong as can be”. financiers, and in turn more particularly to MUSiC: it'S a
“Two former colleagues whom | have Gareth Wilding and the Fineline team.”
always held in high regard, editors Mark With no half measures in mind, Directors wonderful world
Cut produced a shopping list that included

complete HD colour grading facilities via the u
machine that in Andy’s opinion has recently .

pushed the accepted boundaries for colour . ——
grading, Edifis’s Finaliser. Satelllte ==

For HD finishing, Directors’ Cut now offer heads east
Avid Symphony Nitris with DS. For offline there
are six Avid Adrenaline HD edit suites, operating
around an Avid Unity LANShare system with a “\'
massive 16TerraBytes of shared storage on

i2i: deal
mein

That'll do qra -

nicely, says
Kitroom Monkey

Edifis Finaliser
f/stop colour grader  continued on page 2 @

-FANAVIS/ION

wins BBOC
orders

Everyone's
a winner
Being at the forefront of the marketplace
is a key business driver for Jeff Allen, The acquisition of this equipment has enabled
Managing Director of Panavision UK Ltd. Panavision to win a number of new orders
including two prestigious BBC contracts for Dr.
Jeff comments “Our business is driven by Who and Robin Hood.
technology and so our success is based on Jeff continues the story “The market is in
having the best and most up to date technology. transition and the move to HD is starting to gain
To meet the increasing demand for HD we have momentum. As far as Panavision is concerned
added the latest Panasonic camcorders, having the latest kit is an important part of our
monitors and recorders to our portfolio.” strategy. It not only helps us win business it delivers continued on page 2 @




A Y

Gareth Wilding, Director

View from

the 'I:Op

“Back in earlier times, King Canute
Got involved in a tidal dispute.
And his courtiers cheered
Till their king disappeared.
When he surfaced, they all got the boot!”

Roger Dunn

The tide of change is sweeping over the industry, bringing with it, it seems, the HD
revolution. The hire and OB sectors have been re-equipping all year to meet the on-
going demands of seemingly endless major sport events. Meanwhile in the post-
production sector, where the effect of bumper live sports programming has taken its
toll, companies seem more intent on buying each other.

The continuing evolution of the industry has recently witnessed Prime Focus buying VTR;
VTR subsequently buying Clear; TSI Post, TMR, and Condor Post all shutting down;
M2 opening up joint venture Narduzzo Too; London Post rebranding as Concrete; The
Mill going up for sale; ATG Broadcast being bought by Danmon; Baraka launching
Chop... and the list goes on. The summer transfer market has also been busy, with
staff jumping between facilities in the usual merry-go-round.

The message appears to be “big or boutique” with little room left for mid-sized facilities.

| am pleased to confirm our continued sponsorship of UK Post (and Services) for
another year, delighted to see the membership growing and extended to the wider
services sector.
T\
See you in the bar at IBC. ,} £ N,
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Panavision Wins BBC Orders
continued from page 1

the highest levels of technical performance. Equally important is having highly qualified
technical staff to provide the level of support our customers have come to expect.”

Mike Thomas, Sales Director of Top-Teks, who supplied the equipment,
comments “As a global player Panavision is pre-eminent in TV, films and
commercials and therefore demands the highest level of performance and
functionality. By collaborating with Panavision and Fineline we were able to meet
that requirement and source the very latest kit."”

With regard to finance Jeff observes “When making any major acquisition
finance becomes a key factor. The UK market offers us many different options
including outright capital purchase, split rental and leasing just to mention a few.
Working with Fineline simplified the task because they understood the dynamics of
the media business and were able to put together a compelling financial package.”

Gareth Wilding, Fineline Director explains "By specialising in the media industry
we understand the unique demands placed on companies like Panavision and the
need to continually keep pace with technical innovation. Equally, we need to
demonstrate the same level of innovation when it comes to finance.”

www.panavision.co.uk

-] Directors Cu’[ continued from page 1

offer. “This is the best kit you can buy. Avid have
been making non-linear editing systems for
longer than anyone else and they work all day
every day, something that is sometimes lost
when production companies ring around for the
cheapest price. What is cheap? Something that
works today but not tomorrow? Or something
that gets your production done without stress,
on time and within budget. Ready to go and do
the next series for the happy broadcaster”.

Having evaluated a number of suppliers
Directors Cut chose to work with Mark Lynn at
Altered Images.

Mark explains their approach: “Because we
understand the post production business we
work in partnership with our customers to
deliver the best solutions. Our skill in providing
the best service is based around pre-sales
consultancy, and then post-sales service and
support. It was this approach which won us the
opportunity to work with Andy and his team.”

Andy further explains “Our strategy is to
offer any client the finest people in the industry
operating the finest machinery available.

Our edit suites are big and comfortable. Our
collective creative ambience provides the
environment for film makers and editors to
concentrate their energies on producing the
best programmes possible from whatever
material they may have to work with.

Recently we have been involved with
numerous high profile productions, amongst
which are the BBC's recent and hugely popular
series The Lost World of Friese-
Greene and The Lost World of
Tibet”

“These productions are seen
by viewers not just here in the UK,
but around the world, and so this
carries a responsibility for us as
suppliers  of  post-production
facilities to deliver the best
possible results. Since our
inception we have had the people
to achieve this, now we have the
machinery - and we have it in
every area”, enthuses Andy. The Dalai Lama

Gareth Wilding comments
“Directors Cut is now a well established editing
business in Soho. With the advent of two new
shareholders buying into the business they took
the decision to upgrade the entire facility.
Funding such a significant investment needs to
be carefully managed and that's where | believe
our experience of the finance market, the
broadcast market and the required equipment
helped the process.”

The last word to Andy “Fineline talk the
language of the industry and this in itself
simplifies and quickens the process of
organising finance. It really has been great
dealing with Fineline — the exercise has not
been a laborious process of explanation and re-
explanation, which in itself | find invaluable.”

www.directorscutfilms.com
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Mixing Rooms:

promoting the CT earn

of Scottish talent

“Our aim is to produce great music and being in the heart of Glasgow

we want to particularly promote the best of Scottish talent”

says Stuart McCredie, founder of Mixing Rooms.
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Stuart has owned a music studio, Eldon Street
Studios, in Glasgow's West End for a number of
years. A little while ago Stuart decided to develop an
additional, larger facility that would attract the cream
of the Scottish music scene away from studios in
London, where they tended to gravitate to record
and complete albums.

Stuart subsequently acquired a four storey
property on Glasgow's West Regent Street, which
he has developed into a state of the art recording
studio. With the increased accommodation Mixing
Rooms now provides a full range of facilities,
including rehearsal rooms and recording studios,
supported by highly qualified and creative
engineers.

Stuart continues, “We work with a lot of
established groups and artists, such as Dirty Pretty
Things, Deacon Blue, Kelly Clarkson, Echo & The
Bunnymen, The Fratellis. We also work with

emerging talent such as Maeve O'Boyle, The
Dykeenies, Urbn Ri, The Minotaurs and have regular
acoustic, open mic, and songwriting nights to
provide a platform for upcoming musicians, singers
and songwriters.”

Working with such people demands high-spec
technology. John Brown of Solid State Logic (SSL)
explains, “The G Series 48 Channel Mixing Console
is the world’'s most successful studio production
console. Its reputation is built upon SSL's design
excellence, advanced electronic engineering and a
sound quality that has produced hundreds of best
selling recordings. It's price/performance is
exceptional and fully met Stuart’s requirements.”

Fineline Account Manager Chris Biggs, recalls
“The deal was introduced to us through the
manufacturer Solid State Logic, with whom we
have a good working relationship. The deal was then
ultimately won through a quick turnaround in credit
approval and keen pricing.”

Stuart concludes “Investment in our new
surroundings and kit is significant and without the
help of Fineline it would not have been possible. Our
new more spacious surroundings make for a relaxed
atmosphere, which together with our creative
approach guarantees an enjoyable recording
experience. This in turn enables the artists to get
the sound they want.”

www.mixingrooms.net




Its a

Wonderful

Worl

Name any recording artist, band or group, from any musical genre,

and the chances are they are represented by Universal Music Group

(UMG). They represent some of the most influential and legendary

recording artists of the last 50 years: ABBA, Louis Armstrong,

Chuck Berry, James Brown, The Carpenters, Eric Clapton,

Luciano Pavarotti, Mcfly, Eminem, Kaiser Chiefs, Jamie Cullen,

John Bartlett
Fineline

Razorlight, Sugababes, Take That...... the list is endless.

The continued success and growth of the company has
placed significant pressure on UMG'’s premises which in turn
has led to a comprehensive refurbishment of their Head
Office in High Street Kensington.

Malcolm Swatton, Senior Vice President for Human
Resources explains “We work in a high-tech industry and
need a high-tech office environment to support the business.
The presentation of our offices is also a key element of our
business and to a certain extent culture. When the time came
to refurbish the offices we took the opportunity to
significantly enhance all the audio visual facilities to take
advantage of the latest technology.”

Keith Morris of AVM, who supplied the kit comments
“UMG wanted our help in designing and implementing an
audio-visual system for their reception area, meeting rooms,
Boardroom and Chairman’s office. By working closely with
UMG and Fineline we were able to produce a cost-effective
and efficient solution.”

Malcolm continues “We work with a lot of high profile
clients and artists and it is imperative that we have the latest

Keane, The Pussycat Dolls,
and below Jack Johnson, all
from the UMG stable

facilities in order to provide the right infrastructure.
By using state-of-the-art systems we have
rejuvenated the whole office.”

John Bartlett, Fineline AV Channel Manager,
summarises “The audio-visual element of the
project had to be dovetailed with the main re-
construction work. This meant working to strict
timescales in order to place the orders and take
delivery at the right time. Any slippage would have
been a major disruption delaying the final hand-over
date. The close co-operation of UMG, AVM and
ourselves ensured the success of the project.”

Www.umusic.com




Miiddle
Eastern .

promise

Satellite Broadcast Facilities has for some years been a major facilitator in the

broadcast and post production industries with a client base that includes the BBC,

ITV, Zone Vision and Playboy TV. This has been achieved through investment in

top quality equipment, the latest technology and highly trained staff.

In recent years Satellite has expanded its
portfolio and is now a leading provider of TV
stations and satellite services in the Middle
East. Founder and Chief Executive Gilbert
Shawo explains “No business can afford to
stand still, particularly in media where the
demands of the market are matched by the
ever increasing push of technology.”

In the last two years Satellite has seen its
Middle East operations become a substantial
and important part of the company’s business.
Gilbert continues “We are now supplying
Satellite News Gathering (SNG) Vehicles and

purpose built TV stations to many parts of
world, but in particular the Middle East, where
our services range from supplying equipment
to design and implementation specialists. Two
recent projects involved us providing a Sat-
Comm Galileo Earthstation satellite up-link
system for Libya and a Cygnus SNG vehicle for
France. That's when we needed the help of
Fineline.”

Martin Stanley, Fineline Credit Director
recounts “Providing finance for assets that go
overseas can be a problem for some banks and
other such institutions, where their perception

Cygnus Ku-Band Mini
Digital SNG vehicle

Inside Satellite’s new rapid
response SNG vehicle

of risk is different and
therefore an added
factor. Our first task
was to gain a clear
understanding of what
Gilbert wanted to
achieve and then work
alongside Satellite’s supplier Sat-Comm to
ensure we could deliver the best possible deal
for all parties.”

Tim Williams of Sat-Comm comments “As
a company we specialise in the supply of
mobile and fixed satellite systems and have
worked with both Fineline and Satellite
Broadcast Facilities respectively over a number
of years. Once we had received a brief
specification, it was a simple matter of putting
the right equipment in place — in this case a
Galileo Earthstation, and a Cygnus rapid
response SNG vehicle.”

Gilbert has the final word “Designing and
building TV stations and providing satellite
communication systems for the Middle East is
an expanding part of our business. We cover
every aspect from edit suites and production
rooms to supplying the full range of camera,
lighting and sound equipment. We are also
expanding our UK operation by creating a 4
camera digital studio with play-out system in
our Park Royal studio. This facility will be for our

own use as well as that of our customers.
“a, Without partners like Sat-Comm and
Fineline we would not be able to
expand as quickly and easily as
we have.”

Martin Stanley
Fineline

www.sat-facilities.co.uk




Deal mein!

Taking Poker to Las Vegas might sound akin to selling ice

to Alaska but that’s exactly what Herefordshire based

i2i Television have been doing for the last two years.

Speed Poker is being talked about as the future of the

televised game with players forced to act in 15 seconds

b

Chris Biggs
Fineline

or less to win prizes worth millions of dollars.

Speed Poker was brought to the screen by Keith Duddy,
Managing Director of i2i television, and is just one
example of the many and varied programmes made by
the company in the last few years. With the format now
sold to online gaming company Mansion, this thrilling
version of poker is now being transmitted around the
world weekly from a purpose built venue in Las Vegas.

Keith elaborates “We are a small to medium sized
company, working out of a 6000 sq foot production
facility in Herefordshire, making and exporting
programmes around the world. We specialise in factual
TV programmes and each year produce around 40 hours
of broadcast television ranging from architecture
programmes, to fishing, to studio game-shows. In the
last five years alone we have produced twenty-nine

series for Discovery Networks Europe as well as series
for Five and Fox in the USA"
i2i is now one of the busiest independent

production companies in the Midlands and has seven
fully equipped edit suites to cope with work-load.

Chris Biggs, Fineline Account Manager takes up the
story “From the very beginning of i2i, Keith’'s strategy
has been to have their own post production capability.
When the time came to upgrade the kit they approached
Fineline.”

Keith continues “Going forward we wanted to
future-proof our environment and ensure we had HD
capability. HD has really taken off in the US and as this
market is increasingly important to us we wanted to
make sure we could meet the challenge head-on with
our own in-house facilities, to do that we needed to
upgrade the infrastructure.

Fineline has been providing finance to the media
business for nearly twenty years and boasts a wide
range of clients including production companies,
recording studios, Outside Broadcast providers, post
production facilities and advertising agencies - as
well as corporate, educational and government
organisations.

Keith expresses his view of Fineline “Quite simply
they understand the kit and the industry. There is no
need for long winded justifications and explanations —
they just get on with it.”

www.i2itelevision.com

Speed Poker's Las
Vegas control room



That'll do

nicely

says Kitroom Monkey

“Working with Fineline is better than having

an AMEX card in your pocket!” according to

Ollie Hickey, the owner of Kitroom Monkey.

Gareth Wilding
Fineline

Ollie and his wife Lianne have steadily grown their
broadcast equipment hire business and are now in
their fourth year of trading. Based in Ealing Studios,
Ollie and Lianne support a broad base of users from
Production Houses to Cameramen to DVCam
Users.

Recent projects include Prime Suspect 7 and all
the small camera work on Scrap Heap Challenge,
which Ollie does himself.

As Ollie explains, getting started was not easy,
“Originally we bought all the kit ourselves out of our
own pockets. Now that the business has become
more established it is impractical for us to keep
funding kit in this way, particularly as the costs of
the latest technology has such a large price tag.
Adding HD to our portfolio was the next step and we
needed a sensible finance package to go with it”.

Gareth Wilding, Fineline Director offers his
advice “To compete, businesses like Kitroom
Monkey need to keep up to date with equipment
and market developments, and that can be a
significant investment. As far as we are concerned,
it is no different working with large or small
companies - the deal has to be right for all parties
and fit the right financial parameters.”

Mike Thomas of Top-Teks, who supplied the kit,
talks about the deal, “We had just three days to put
the deal together and get Ollie the Sony HDW-750P
camcorder he needed. Such timescales can be a
challenge, but when all the parties know what they

Ollie Hickey, left, shows off
his new HD Cam kit

are doing and what is necessary it can be easily
achieved.”

Ollie has the last word: “Working to such tight
timeframes made us focus on what we needed to
achieve and both Fineline and Top-Teks went out of
their way to ensure everything went to plan.”

www.kitroommonkey.co.uk




Fine-Cox

Spring Challenge

Steve Biucchi
hands over the

Snell & Wilcox yet to win

Fine weather and conducive company were enjoyed
as May 9th witnessed the fifth biannual golf
tournament between guest teams captained by
Fineline and Snell & Wilcox, held for the second
time at the Beaconsfield Golf Club. Once more two
teams of twelve competed over 18 holes for the
Fine-Cox Trophy, and despite again appearing to

Endurance Prize

to Laurie Read

Longest Driver Steve Power
accepts his reward

FINZETLTINE

media

finance

specialist

Simon Kay is presented with
the Runner’s Up prize

Heron House, 5 Heron Square
Richmond Upon Thames, Surrey TW9 1EL

Tel: +44 (0) 20 8334 2100. Fax: +44 (0) 20 8334 2101
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Fineline Captain
graciously accepts
the congratulations
of Snell & Wilcox
Captain, Steve
Biucchi

Norman Merry
carries off the
Winner’s magnum
of claret for the

L- l".\ second time
|"‘.'"|.||.l

employ the services of stronger golfers, the
Snell & Wilcox-led team had to concede to
Fineline's vice-like grip on the trophy.

The individual stableford competition was
won by Norman Merry from LipSync with 40
stableford points. It was noted that this was
the second time Norman had carried off the
winner’'s magnum of claret and the Handicap
Committee will be ruling accordingly. The
runner up was Simon Kay from TVP Group
with 38 points playing off a handicap of 2. No
doubt he will be especially interested in the
Handicap Committee's ruling!

The prize for the Longest Drive was won
by Steve Power from Rom Data, with the
Endurance prize being awarded to Laurie
Read from Hyperactive.

The staff at Beaconsfield were so
welcoming, and the course so well kept, that
the consensus was to return again in the
Autumn for the sixth contest on 10th
October. The event is expanding so if you
would like to be included in future please
contact us at martin.stanley@fineline.co.uk
or steve.biucchi@snellwilcox.com

Fineline’s Chris Biggs
celebrates another success
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